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Web Metrics

]

» Advertisers are requiring better metrics to support
requests for advertising revenues

* Organizations need better metrics to assess site
visits and customer patterns of behavior

» Higtoricaly, sites ssmply reported “hits’ the
number of times al pages were accessed

» Software has been developed that provides a better

sense of unique sessions, users, click throughs,
etC.
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Web Metric Software

» Thefollowing companies all provide
software that focuses on one or another
aspect of web data gathering and analysis

~WWW.aCCrue.com
-WWW.ipro.com

-WWW. netgenesis.com
-www.webtrendslivecom
-www. broadbase.com
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WWW.acCcCrue.com

e Accrue focuseson;

— Demographic data, behavioral and transaction
information

— Records reset and visit duration

— Responds to changing conditionsin “Web
Time” and not calendar time
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WWW.1pro.com

IIIII*
* |[/PRO focuseson:

— Analyzing individual segments of your site to
uncover their success or downfall

— Analytic services for individual sites and
networks
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IPRO NETLINE FOR ENTERFRISES

With FPRO Netline for Enterprises, analpze individual af powr enterprise Wah
sile for a more thorough (and profitable) understanding of your online business.

Harwve you ever wondered why certain segrments of your Web site show shyrocketing results,

while others never seern to get off the ground? IPRO HetLine for Enterprises gives you the
power to monitor the actrvity of discrete business segments in a single report. You can
uncover the factors contributing to the success—or downfall—of individual business
segrents. And assess segment performance against industry benchmarks. Best of all, srou

can apply the learning across all levels of your Web site. fnd create an online business roore

profitable on the whole.

AUDIT SERVICES
¥ LPRO AUDIT

AHALYTIC SERVICES
¥ LPRO HETLINE

= for Sites

= for Exterprises

= for Hetararks
¥ LTRO VELOCITY
¥ LPRO

ERESEARCH
GENEF-AL INFO
¥ SAMPLE FEPORTS
b GLOSSARTY
P FAQ

Specialized Features

¥ YIK STATEMENT

Sub-&ccount Capability

Separates enterprise Web sites into discrete business units.
Each unit iz assigned a unique account. With moultiple
sub-accounts, recefve a clear picture of segment growth
and overall effect on the business rmodel.

1/ PRO|

Report Categories

= Audit advertising banners,
buttons and campaigns

Surnraary Reports Diaily, weekly and monthly surenaries of traffic levels by
dary and time of day.
Trend Reports Weekly and monthly comparisons of site usage over time

Comparative Beports

Comprehensive weekly and monthly assessments of site
performance against relevant industry benchraarks

"l Weekly and
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WVisitor Profiles Weekly and monthly demographic profiles of site users,
inchiding breakdowns by organization and location. monthl y rq)ort
Popular fireas Draily, weekly and monthly listings of top files and pages HH™
accessed capabilities
Path Tracking Draily and weekly reviews of site entry and exit points.
Also tracks where visitors came from
Marndran Dnanmada Tl rmmrmnn s rammann A8 fw i mdinn] e T nan

WWW.hetgenesis.com

* NetGenesisfocuses on:

— Investigating site content, search engine
keywords, and click-throughs
— Offering support for running more than one
application simultaneously
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www.webtrendslive.com
|||ﬂ'
» Webtrends focuses on:

— Providing a unique combination of software
and eService to maximize reporting flexibility
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How It Works
contacts Webtrend servers
Wieb Trends Live technology is based on a small JavaScript code which, when embedd

—
pages, communicates backto a powerful analysis engine developed by WebTrends Corporation. Within

seconds of placing the code on their pages, usarswill be able to see up-to-the-minute information about
the traffic and eCommerce activity (patent pending) of their visitors.

From site visitors to traffic reports

B nfpnrls far you

aeessible
o yaur site visitors + OUF servers from anywhere
1. visitors come to a site
2. The pages on the site containing our code contact our sarvers
3. Ourservers prosess infarmation fram the visitars
4 Users log on attheir conveniense and wiew their reports
September 28, 2001 Metrics Support 11

wWWW.broadbase.com
g
» Broadbase focuses on:

— Customer life cycle across al channels

— Site navigation by looking at entry and exit
pages, drop-off points, and failed requests

— Performance problems and usage patterns
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